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I think the best

cover was January

2005, titled "The
Value of Full Service.” As part of a full

service team we strive to provide excel-
{ent service throughout each transac-
tion and beyond. Staying engaged and
on top of all the details from developing
a marketing plan to managing all the
steps from contract negotiation to-suc-
cessful close is critical in-this market.
More than ever | think buyers.and
sellers-are looking for.an‘agent'that'can
add value during the transaction.
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My favorite Chicago
Agent cover appeared on March 13,
2006. It focused on Web site technol-
ogy and featured regional owner Tom
Reagan and chief technology officer
Casey Reaqgan of RE/MAX Northern
{Hlinais. | thought the cover story made
avital point about the central role that
Web:technology plays in today's real
estate market and will.continue to play
inthe future. The'introduction of réal
estate:iWeh:sites into the marketing’
.has:caused, & paradigm:shift iniow
aditional media dellars are:speritiith
: d'that agenits:continueto -

- ‘master new technologies in order to best
. service their ¢lients and customers.
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My favorite cover

was Vol. 3, Issue

17: The 2006 Fall
New Construction Issue. This issue was
my favorite because of the valuable
exposure it offered my partner, ibrahim
Shihadeh, and me. We had the honor
of being featured on this cover and the
timing:was ideal. We had recently had
the grand opening of sales forWinthrop.

nston and had'justvcglebré{ted ¢
roun'qbr.eakinq,of Printers:Cornerif :

ters Row: We appreciatéioyr relation
jith agents and are always very
happy fohave the chanceifor them:to,
learn more-about our. comipany-and:our

- developments.
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My favorite issue is Sept. 11, 2006, Real
Estate 101, because it pointed out the ba-
sic steps real estate professionals should
follow in orderto be successful. Although
they seem’obvious, from making a posi-
tive first.impression to folfowirig:up after
the:sale, in today's titra-competitive -
farket; it is-essential that we do not fose -
ite of thie basics. After sellingreal estaté
gr over 25 years, the principles.fave .
alwaysbeen the same. | recorimend this

‘isstie’be-oneveryorie's-bookshelf!




